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Environment, Climate Change and Land Reform Committee 

Deposit Return Scheme 

Supplementary written submission from Natural Source Waters Association 

I am writing to you ahead of the committee sessions tomorrow on the introduction of 
a Deposit Return Scheme in Scotland. The Natural Source Waters Association 
(previously Natural Hydration Council) represents over 60% of natural source water 
sold in the UK and members include Highland Spring, Nestlé Waters and Danone 
Waters. We have been participating in the Implementation Advisory Group meetings 
this year and whilst we fully support the introduction of a Deposit Return Scheme we 
have concerns that a 20p deposit on natural source waters will have the unintended 
consequence of negatively impacting on health in Scotland.  

Water is the healthiest form of hydration and needs to be the easy choice, but at this 
level of deposit we are concerned that it will push some people to choose a drink that 
they feel is better value, which is likely to be less healthy and also carry a higher 
environmental footprint. Data from Nielsen* shows that 51.5% of the volume of plain 
water sold in GB has an individual selling price of 20p or less per bottle, which may 
distort perception of value negatively.   

In a recent consumer survey 42% said that a 20p deposit would make them more likely 
to choose another soft drink on the shelf over a natural source water**. This is also 
supported by the response to what consumers would do if natural source waters were 
not on the shelf at all, with 37% saying they would buy another drink and only 22% 
would ask for tap water or find a water fountain.  

At present 21% of sugar intake in Scotland comes from sugary drinks*** which needs 
to change if the Scottish Government is to meet the outcomes set out in the Diet and 
Healthy Weight Plan and halve childhood obesity by 2030. Therefore we request your 
support in raising this concern at the committee hearings. We also ask that you 
consider further analysis to understand the potential impact on consumer buying 
habits and consider whether there are unintended consequences to its ambitions to 
improve the nation’s health. 

Kinvara Carey, General Manager, Natural Source Waters Association (Formerly 
Natural Hydration Council) 

*The source is Nielsen Homescan MAT to 5/10/19.   
** Survey conducted by Censuswide with 2004 consumers across UK w/e 29th October 
2019 
***Food Standards Scotland, The Scottish Diet: It Needs to Change 2018 

 

 


